Interview with Elynn Xu,

Project Manager, Reed Sinopharm Exhibitions
about this year’s PCHI in Shanghai
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EURO COSMETICS: 7his year you pre-

sent a brand new exhibition zone. Please
tell us more about it.
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Elynn Xu: At PCHi 2016, visitors can
look forward to new show segments
and expansions to existing zones. This
edition, we are excited to launch our latest
initiative -Fragrance@PCHi, specially
integrated to meet the industry’s growing
interest in fragrance. A standalone
zone, Fragrance@PCHi will highlight
products from natural oils & fragrance
manufacturers. To date, visitors have
viewing access to a total of 14 leading
exhibitors in these areas.

With consumers showing increasing
preference for cosmetics made of natural
ingredients over those manufactured with
chemical ingredients, PCHi is taking the
lead by adding new exhibition zones at its
2016 edition. Presently, we are focusing on
two ingredient segments for Fragrance@
PCHi, but there are plans to continue
expanding this zone in time to come.
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EURO COSMETICS: what are the most

important trends in personal care and
packaging?
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1 Singapore Business Review, ‘How Singaporeans’ constant connectivity translates into bagging a bargain’
2 Mintel, ‘Global Packaging Trends 2016’ Mintel-"2016 £ Bk 25258
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EIynn Xu: There are several trends that we
can see coming from the personal care and
cosmetics packaging sectors. Without a
doubt, the industry is under pressure to meet
increasing consumer demand for clean,
natural, and organic ingredients — whether
in fragrance or personal care products.
Eco-friendly products are also gaining
popularity, as consumers are showing a
preference for products that are manufactured
with the environment in mind.

What is also interesting is that we observe
consumers engaging in more pre-purchase
research. According to a new study from
TNS , 78% of Singaporean consumers
typically conduct product research for
personal care and beauty products such as
skincare and fragrance items. With the
plethora of information available on the
internet, growing consumer awareness
about product ingredients and efficacy has,
in turn, affected the personal care industry.
Now more than ever, personal care
manufacturers have to ensure product
disclosure (ingredients list, product claims,
etc.), and this also creates an opportunity
for personal care brands to present accurate
product information into the market.
Instead of aggressive advertising via the
television or out-of-home media, companies
might consider engaging in content
marketing to direct vital information to
savvy consumers.

Earlier this year, Mintel revealed six global



packaging trends that are touted to take
centre-stage in 2016. The research predicts
greater customized packaging, bite-sized
and clear on-pack communication, trial-
sized packaging, mobile-friendly packaging,
and eco-packaging - all of which present
significant considerations for packaging
manufacturers. At PCHi, visitors will be able
to gain greater insight to the latest packaging
concepts via Mintel’s Packaging Innovation
Zone that is held within PCHi’s Packaging
and Machinery segment. Returning for the
third time at PCHi, the Packaging Innovation
Zone will feature packaging manufacturing
technologies, and packaging material
innovations for cosmetics and personal care
(CPC) markets.
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EURO COSMETICS: another growing

market segment in China and Asia are
colour cosmetics products. What do you
make of this development?
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EIynn Xu: Growing demographics and
economies in Asia-Pacific have led re-
search companies to believe that China
and India, in particular, will see high
demand for colour cosmetics in the next
five years. Research companies have
expressed several reasons for this devel-
opment, and these findings are espe-
cially relatable to us as show organizers,
because we’ve dealt directly with cos-
metics manufacturers and have wit-
nessed how far the industry has grown
since the first edition of PCHi in 2008.
China has also been singled out by
Markets And Markets to be the most
promising market for the colour cosmet-
ics industry in Asia. The research result
cites reasons such as higher disposable
income and rising consciousness about
personal appearances.

Technological advancements in colour
cosmetics are also driving the demand
for cosmetics in this region. There are
now products available for everyone -
organic and natural cosmetics are
quickly gaining popularity, cruelty-free
cosmetics are becoming more common-

3 Markets And Markets, ‘Color Cosmetics Market by Target Market (Prestige products and Mass products), by
Application (Nail products, Lip products, Eye Make-up, Facial Make-up, Hair Color Products, Special Effects
Products, and Others ) and Geography - Regional Trends & Forecasts to 2020’
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place, and colour cosmetics with more
innovative and personalized packaging
are also more widely commissioned to
capture consumers’ loyalty. In Asia, the
male personal care market is also pre-
senting another opportunity for the col-
our cosmetics market. Influenced by
fashion trends from Asia’s fashion-for-
ward countries such as South Korea (K-
Wave) and Japan, male cosmetics
products/brands/items are also finding
their place amongst general male
grooming products (toiletries and shav-
ing products).

There is much to look forward to as the
colour cosmetics industry continues its
promising growth in Asia. As an indus-
try-led event, PCHi strives to showcase
these trends to our visitors, and we are
hopeful that they will leave PCHi 2016
satisfied with their business and learn-
ing experience.
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Euro Cosmetics: whar can you tell us
about this year's conference programme?
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EIynn XU: The PCHi 2016 Conference
Programme will once again introduce
up-to-date and industry-focused topics
to provide attendees with a multi-
dimensional platform for knowledge
exchange. The PCHi Conference
Programme adopts a modular structure,
so delegates can choose to attend a mix
of sessions across different segments for a

fully personalized and enriching learning
experience.

As with past editions, our team spent
much time and effort on research, seeking
top international speakers and planning
the conference topics for PCHi 2016. As
the first industry event of the year, PCHi
shoulders the responsibility of pushing
out relevant sessions to mirror current
changes in the industry. The PCHi 2016
Conference Programme will house 90
enriching topics under 4 specialised
tracks, namely: Rules and Regulations,
Technologies, Packaging, and Market
Trends.

We are wholly committed to creating a
dedicated conference that is engaging
and relevant to the industry so that
participants can derive added value
from their visit, and it is our hope that
the information gained through the
PCHi Conference Programme will help
companies to lay a solid foundation for
enterprise development.
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Harry's Cosmeticology, the most popular cosmetic
technical book of all time, is updated by Meyer R.
Rosen, FRSC, FAIC, together with over 150
international experts in the essential fundamentals,
advanced and frontier areas of cosmetics and
personal care science and technology.

Over 2,600 pages, this three volume handbook is
also available as a searchable eBook and draws on
current expertise from industry, academia and the
dermatological profession. It has also been
designed as a textbook for use in Universities and
Cosmetic Societies around the world.

Harry’s Cosmeticology 9th Edition
« 3 Volume Hard Cover Set
« eBook (ePub - Kindle, iPhone, iPad)

+ Hardcover Set & eBook Bundle
« Coursework Bundles
for University and Corporate Education

Ordering information:

www.harryscosmeticology.com
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