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DSM appoints Gareth Barker as President of DSM Personal
Care & Aroma Ingredients

Royal DSM, a global science-based company active in health, nutrition, and materials, today
announced that Gareth Barker is appointed President DSM Personal Care & Aroma Ingredients as of
1 January 2018.

Dr. Gareth Barker, a British national with a doctorate from Oxford
University, UK, joined Roche/DSM in 1993. From then until 2012 he
held a variety of commercial and marketing positions in Switzerland,
Hong Kong, Singapore and Costa Rica. Since October 2012 he has
been Vice President of HNH EMEA, using his position to make a
significant impact on the implementation of value strategy, segment
marketing and the Health Benefits Solutions platform in Human
Nutrition.

In his new role Dr. Barker becomes President of Personal Care &
Aroma Ingredients and a Member of the Executive Committee, DSM
Nutritional Products, reporting to Christoph Goppelsroeder, President

& CEO, DSM Nutritional Products.

Gareth succeeds Wilfrid Gambade, who is promoted to the position of President DSM Dyneema as of

1 January 2018. Mr. Gambade headed the Personal Care & Aroma Ingredients business unit from March
2014. Under his leadership the business achieved strong organic growth across all segments, supported
by product innovation and greater customer intimacy.
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Forward-looking statements

This news alert may contain forward-looking statements with respect to DSM’s future (financial) performance and position. Such
statements are based on current expectations, estimates and projections of DSM and information currently available to the
company. DSM cautions readers that such statements involve certain risks and uncertainties that are difficult to predict and
therefore it should be understood that many factors can cause actual performance and position to differ materially from these
statements. DSM has no obligation to update the statements contained in this news release, unless required by law.
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